Rhode Island Greenhouse Gas Process

First Meeting:  Education and Outreach Working Group

Thursday, October 23, 2003

Facilitator: Dr. Jonathan Raab, Raab Associates, Ltd.

Meeting #1: Summary

18 people attended the meeting, which began around 1:00 and concluded around 4:00pm

I.
Documents Distributed

Prior to Meeting:

1. Agenda

2. RI Foundation Grant proposal

At the Meeting:

1. Brown Student Presentation

II.      Introductions, Ground rules, and Goals of Working Group
Janet Keller of RI DEM opened the meeting by thanking everyone for their hard work on advancing this process.  Dr. Raab then went through the Agenda and reviewed the ground rules, focusing on the Working Group ground rules, which can be found by clicking here.

Jonathan Raab then presented an overview of the RI GHG process to date, including the 52 initiatives identified in Phase I, and the eight priority options chosen in Phase II.

Click here to view the presentation.  

Dr. Raab then went on to outline the goals of the Education and Outreach Working Group:  

1.
How to inform Rhode Islanders of the potential adverse impacts on Rhode Island from global climate change, and the existence of Rhode Island’s GHG plan and its potential benefits  (i.e., $700 million in savings from implementing programs through 2020).

2. How do we develop an education and outreach strategy for each new GHG initiative in Rhode Island. 

III. Education and Outreach Working Group Work Plan
Terri Bisson of RI DEM went over the Work Plan for the Education and Outreach Working Group.   Ms. Bisson stated that the strategic plan is funded by the Rhode Island Foundation, DEM, and the State Energy Office.  She thanked the Audubon Society for acting as a Fiscal Agent for the Rhode Island Foundation in this process.  The work plan outlined the goals and key challenges of developing an effective education strategy.   The Work Plan can be viewed by clicking here.  

One group member suggested that focusing on health effects would be more salient to an older population than climate change effects.  Another countered that health is not an easy sell either, pointing out that it took 50 years to convince people to quit smoking.  The group agreed that given Rhode Island’s diverse population, different things engage different people, but that saving money ranks high for most segments of the population.  Education and outreach strategies need to be individually tailored based on the program/policy and the intended audience(s).

IV. Climate Change Impact Study for Rhode Island

Alison Sobel and Erin Bray, graduate students at the Center for Environmental Studies at Brown University, presented an initial analysis of some of the impacts of climate change, focusing on rising sea levels, storm surges, and the economy.  They ended by seeking feedback from the Working Group on what they should emphasize, and how they could present their messages more effectively.  Click here to see the presentation.  

One Working Group member suggested that storm surges are most immediate danger, and the Masters Students should look at the URI study on Bangladesh.  Another asked if the impact on health care costs have been analyzed, and suggested perhaps they should be quantified.  Another member noted that people can often perceive risk in personal and emotional ways rather than objectively, suggesting it’s the unnaturalness of a situation which can scare people into changing behavior.  

Some members suggested that showing where changes occur, and using landmarks may be helpful in communicating a message.  For example, how much of Rhode Island would be under water if the sea level rose by one foot.  Other working group members felt that messages should not be over-dramatized, nor pander to their audience.

V.  Focus Groups

Terri Bisson then gave an overview of the Focus Groups, noting that Christina Zarcadoolas and Andrew Pleasant of Brown University are advising DEM, while Greenwich Advertising is recruiting and managing the focus group sessions as well as consulting on the Moderator’s Guide.   To view the overview and the Moderator’s Guide, click here.

One Working Group member was concerned about the level of environmental literacy of the general population, and suggested avoiding the word “Carbon”, acronyms, and jargon.   Another Working Group member suggested testing the impact of messages around Economic, Environmental, and Health concerns.

Ms. Bisson asked for feedback on the priority options to test with the Focus Groups, and said she would send the group a more detailed moderator’s guide which they could comment on.

It was suggested to add space heating to the list of priority options.  One Working Group member felt that the Focus Group reaction may depend on what’s in the news that week (gas prices, heating needs, holiday expenses, etc.,), suggesting they may be more sensitive to cost just before the holidays (when the Focus Groups are scheduled) 

The Working Group brainstormed other populations with whom to conduct future Focus Groups, and came up with the following:  

· Cultural Leaders (who lead behavioral change, such as legislators or celebrities)

· Brown Students

· Leadership Rhode Island 

· Church Parishes

· Chambers of Commerce (perhaps conduct a Focus Group immediately before or after their planned meetings) 

· Tech-RI (before or after one of their monthly breakfast meetings).  

Mr. Cordeiro explained that these Focus Groups would be defined by their commonalities, but that diversity goals would be met by conducting several Focus Groups with different population segments.

VI.  Environmental Literacy Assessment Tool

Christina Zarcadoolas and Andrew Pleasant then explained the Environmental Literacy Assessment Tool to the group.  Dr. Zarcadoolas defined Environmental Literacy as a person’s ability to seek out, understand and use information to make informed decisions about environmental issues.  The ultimate goal in environmental communications is to advance people’s environmental literacy. 

Andrew Pleasant described that he and Dr. Zarcadoolas assess environmental  literacy in four areas:

1. Fundamental  Literacy ( Reading/Writing) 

2. Science Literacy

3. Civic Literacy

4. Cultural Literacy

They explained the importance of including these aspects of environmental literacy.  in each area.  Usually environmental or health information is presented at a grade 10-12 level, but over half the public  reads at an 8th grade level or lower.  Older citizens have among the lowest literacy levels.   Dr,. Zarcadoolas went on to say that Rhode Island is not a very science literate culture, and most people would find pie charts confusing.  Challenges to civic literacy can arise from people not knowing who to trust, and being unaware of who is responsible for environmental or other problems.  At the cultural level, Zarcadoolas and Pleasant suggested that social, ethnic, and economic differences can cause people to care about the environment more or less.  

Zarcadoolas and Pleasant have been developing tools that assess people’s understanding in these four domains of Environmental Literacy (EL).  They will be designing a survey-based tool to be administered by community contacts (through DEM), and Brown students studying Public Perception of the Environment with Zarcadoolas  ( Spring 2004). EL data can be used to inform communications and outreach strategies and campaigns to select audiences.  

One Working Group member was concerned that the piloting of the survey sample would not be representative. Dr. Zarcadoolas pointed out the lack of adequate funding to conduct a truly representative survey and replied that they will need to rely on Brown students for initial cognitive piloting. 

A different Working Group member asked how you target an audience for a behavioral change survey?   Another member suggested that communities take hold of anonymous messages more effectively than individuals, and that communities should be targeted.  

At the end of this section, Christina Zarcadoolas summarized by saying that the assessment tool looks at underlying understandings and attitudes, which need to be understood to construct an effective communication strategy for each option.  

One Working group member suggested that perhaps a different audience is targeted for each option, such as:

· Small Appliances:  developers building new apartment/condo buildings

· VEIP:  certain socio economic classes

· Forestry:  grass roots, community based audience, and big land owners

Pleasant and Zarcadoolas suggested that it would be helpful to send an email to all Stakeholder and Working Group members to understand their perspective and assess their environmental literacy.  They proposed asking everyone what they thought were the five most important concepts related to Climate change that every Rhode Island resident should know.  The Working Group members agreed to the above proposal.

VII.  Next Steps / To Do’s

Terri Bisson and David Cordeiro:  

· Create a Matrix identifying the target audiences / main actors for each option.

· Circulate the Moderator’s Guide for comment

Chris Zarcadoolas and Andrew Pleasant  

· Circulate a draft of the Environmental Assessment tool to the Working Group to review and comment by the beginning of December. 

· Develop a letter to all Working Groups and the Stakeholder Group members soliciting their input on the 5 fundamental things (Core Principles) that people need to understand related to climate change.  

All Working Group Members:  

· Explore contacts to identify focus groups in other sectors who can provide useful feedback and get back to Terri

· Review and provide Terri with comments on the Moderator’s Guide, specifically #4, the target options (after Terri circulates)

· Review and comment on meeting summary (after Raab Associates circulates)

· All Working Group members are encouraged to attend focus group sessions

· Focus groups will be held on Thursday, November 20 at the Spring Hill Suites (Marriot), 14 JP Murphy Highway, West Warwick, RI. 

· Group #1 from 5:30 p.m. to 7 and group #2 from 7:30 to 9

· Directions from Providence: Take 95 south to exit 8. At the end of the exit take a left onto RT 2. At the first set of lights make a left the hotel is 1/3 mi on the left hand side.

 

Raab Associates, Ltd:

· Prepare and circulate meeting summary

· Post all documents on the website

· Circulate letter from Zarcadoolas and Pleasant to RI GHG members.

Next Meeting:  

· The January 9th meeting is rescheduled for January 20th , commencing at 9 (end time will be determined and circulated prior to the meeting based on agenda)

Education and Outreach Working Group Attendance:

	Name
	Organization
	10/23/03

	Working Group Members
	
	

	Brad Hyson
	Apeiron 
	X

	Eugenia Marks
	Audubon Society
	X

	Andrew Pleasant
	CES
	X

	Christina Zarcadoolas
	Faculty, Brown University
	X

	David Cordeiro
	Greenwich Advertising, Ltd.,
	X

	Sandra Cordeiro
	Greenwich Advertising, Ltd.,
	

	Rebecca Dean 
	NE Gas 
	X

	Terri Bisson
	RI DEM
	X

	Janet Keller
	RI DEM
	X

	Doug Hartley
	RI PUC
	

	John Trevor
	RI Resource Recovery
	X

	Janice McClanaghan
	RI State Energy Office
	X

	Tim Howe
	RI State Energy Office
	X

	Kate Strouse Canada
	RIPIRG
	X

	Lisa Bousquet
	Roger Williams Park Zoo
	

	Alicia Karpick
	Sierra Club
	

	Vincent Rose 
	URI
	X

	Facilitators
	
	

	Jonathan Raab
	Raab Associates, Ltd.,
	X

	Peter Wortsman
	Raab Associates, Ltd.,
	X

	Others:
	
	

	Melinda Hopkins
	RI DEM
	X

	Alison Sobel
	Brown University
	X

	Erin Bray
	Brown University
	X
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